
Educate. Empower. Repeat.

$100B DIGITAL HEALTH OPPORTUNITY FOR BIOPHARMA1 

PHARMA LEADERS RECOGNIZE THE IMPORTANCE AS WELL 

ADOPTION HAS BEEN SLOW BUT NOW IS TIME TO CATCH UP 

EMBRACING A DIGITALLY INTEGRATED, HUMAN-CENTERED APPROACH 

As the market for digital health applications exponentially grows, patients are rapidly embracing a variety of tools to take control of their health and better manage their 
chronic disease. While biopharma has played a part in this rapid evolution, it’s still early, and we are often regarded as lagging in relation to other healthcare verticals. 
The time is now to accelerate its investment and focus on this space. By following a patient-centric vision, we can deliver a digitally integrated, human-centered 
approach to patient engagement, which would be the pinnacle of what a great patient experience looks like.

Connect with VMS to learn how we help biopharma companies leverage technology to reinvent the patient experience—
moving away from the old models of “prescribe and forget,” to the new model of “engage and evolve.”
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of respondents said that digital 
health solutions are highly 
relevant to their business2 

believe it will extend the 
existing value proposition,

and 

believe digital health will 
generate new business3

of study participants consider 
it crucial to have a digital 
health strategy3

of participants believe digital 
health will have an important 
impact for the competitive 
advantage of pharma companies3

• Increased patient  
awareness and  
identification

• Improved access support
• Extended differentiation at 

loss of exclusivity
• Improved adherence

Supporting Core 
Products:

$50B

Creating New 
Value:
$30B

Accelerating 
R&D:
$20B 59% of companies say 

they lacked a fully-defined 
digital strategy4

80% of companies say they 
should be more aggressive, 
adopting innovative 
technologies faster5

COVID-19 increased trust of the pharma industry and 
rapid patient adoption of digital care models

Healthcare consumerism is at its peak with influence 
from other sectors

Aging population has increased pool of patients and 
need for greater efficiency 

Favorable regulatory environment with tremendous 
levels of innovation

• Efficiencies from  
virtual care

• Reduced costs with 
condition management

• New therapy from digital 
therapeutics

• Reduced clinical variation 
with decision support

• Shorter, faster  
trials

• Better data quality
• Faster go-to-market

68%

94%

77%

84%

100%

of pharma leaders believe in importance of 
collaborating with partners to fill capability gaps 
and achieve speed to market2

Scale fast through partnerships

Modernize patient services to 
deliver a delightful user experience 

Emphasize integrated solutions 

Drive a patient-first culture and 
operating model 

anticipated improvement in patient engagement 
by bringing the experience into the future1

The most common core belief about digital 
health ecosystems is that patients are looking for 
integrated journeys rather than single solutions2

of pharma leaders believe a culture transformation 
is required to embrace digital health successfully2

71%

50-
100%

90%

62%
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